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Submitting comments or questions

Enter your comments or questions in
this chat box (bottom left corner of
your screen). They will be posted and
shared with everyone in the webinar.
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@ If you experience technical difficulties
using the chat box during the webinar,

please email your questions to
graine.wightman@cancercare.on.ca
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*Please count yourself plus anyone else in the room who is
sharing your login credentials.

=]

" 2

= 3

= 4

» 5 or more (Please enter into the chat box the number of
people attending this webinar with you)

@ PTCC



Today’s speakers

Ny -

.-
-ffr:f R’Q‘

Dr. Rob Schwartz
Robert.Schwartz@utoronto.ca




Today’s speakers

Robert Nugent
robert.nugent@canada.ca




Today’s speakers




==
L THE ONTARIO UNITE
&' TOBACCO DE RECHERCHE
= RESEARCH SUR LE TABAL
LIMNIT

==

Industry Tactics in Preparing and
Responding to the Menthol Ban

Rob Schwartz



Why Ban Flavours
(including Menthol)?

. Attract kids

Make tobacco use more pleasant, less harsh
Better aroma, aftertaste

Perceived as healthier

Make it harder to cut down

Make It harder to quit
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Ontario Bans

. 2016:

= banned flavours in cigars, smokeless, shisha
except for:

+ alcohol-based and menthol flavoured cigars
¢ cigars less than 6 grams

. 2017: Menthol ban in Ontario

THE ONTARIO UNITE
TOBACCO DE RECHERCHE . )
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Theory of Change

Menthol ban]

|

Less
appealing

|

|

Less
satisfying

|

Increase
cessation

Decrease
consumption

Decrease
Initiation

Ontario Tobacco Research Unit



Studying Industry Tactics Pre-ban
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Pre-ban Findings
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Referrals to alternatives,
Choice, smooth, fresh, refreshing, and crisp

Ontario Tobacco Research Unit
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Industry Response

. Packs identified that | X _AVERTISSEMENT
explicitly suggested | |
replacements prior to
ban

La fumée du tabac,
non merci!

La fumée secondaire contient de
nombreuses substances chimiques qui
peuvent nuire au bébé pendant la grossesse.

Vous pouvez arréter. Nous pouvons vous aider.
( ' 1866 JARRETE (1 866 527-7383)
vivezsansfumee.gc.ca/abandon

Santé Canada

H TASTING

NON MENTHOL ALTERNATIVE
GES

i H

ToBACeo . DE RECHERCHE : _
e e LonTARS Ontario Tobacco Research Unit




Industry Preparation

Introduced, after the
announcement of the : |
ban, capsule cigarettes Lo
Crushable capsule in the

filter that gave a menthol

taste

Smooth OR Fresh S0 OUSNBMCL AT \\’

: d
AMPLIFIEZ VOTRE GOUT DE MENTHOL. 7
LE CHOIX YOUS REVIENT. -

Blue or green (some
ole]ig)

Focus on choice



Why Capsules?

. Segment that had not

existed prior to the
announcement of the ban

Heavily marketed (to the
extent allowable)

.- Approximately 20% of

smokers were regularly
using capsules by the ban

FRESH TASTE AT YOUR FINGERTIPS

4



CANCER DE LA BOUCHE
Ces taches blanches représentent un cancer de
la bouche, surtout causé par le tabagisme. Méme

si vous échappiez a la mort, vous pourriez
perdre une partie ou la totalité de votre langue.

Libérez-vous enfin du tabac.
u 1866 JARRETE (1 866 527-7383)
vivezsansfumee.gc.ca/abandon

Santé Canada

\ 70.CHOOSE YOUR
| TASTE INTENSITY.
IT'S.YOUR CHOICE




Studying Industry Tactics Post-ban
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Post-ban Findings

1) Materials demonstrating which post-ban packs
replaced which pre-ban menthol packs;

2) Aqua filter, adjustable, and charcoal filter cigarettes;
3) replacements similar to menthol packs:

- colour (green, blue, silver and white)

- capsule pack symbols (power buttons)

- descriptors (smooth, fresh).

THE ONTARIO UNITE
TOBACCO DE RECHERCHE . .
FET Seees Ontario Tobacco Research Unit
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“Green” Menthol
replacement packs

THE ONTARIO UNITE
TOBACCO DE RECHERCHE
RESEARCH SUR LE TABAC

UNIT

DE LONTARIO

“Look at the power of the
cigarette... Remember this face
and that smoking killed me.”

Barb Tarbox died at 42 of lung cancer
caused by cigarette:f.. g

You can quit. We can help.
1-866-366-3667
gosmokefree.gc.ca/quit

Health Canada

Ontario Tobacco Research Unit



Menthol Replacement

Each major company
produced materials that
provided a replacement
guide to menthol

Not straightforward:
very different types of
replacement brands
iIncluding

TURN TO BLUE

TURN TO BLUE

l(’ n
) ]
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Anecdotal evidence of some
SUERERIER RS

- Vendors pressured and offered incentives to push
menthol replacement packs

. Some posters, stickers indicating replacement packs

. Visible notices of menthol being banned and guiding
customers to ask vendor for replacements

THE ONTARIO UNITE
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Q&A




l *I Health Sante Your health and Votre santé et votre
Canada Canada safety... our priority.  Ssécurité... notre priorité.

Flavoured Tobacco Products in Canada:

Key Trends for Menthol Cigarettes, Cigars and
Smokeless Tobacco

Business Intelligence Division
Office of Research and Surveillance
Tobacco Control Directorate
September 2017

Canada




Purpose of the Presentation

* Provide an assessment of national sales trends for the key flavoured
tobacco product categories in Canada (menthol cigarettes, cigars,
smokeless tobacco).

» Data presented is derived from tobacco industry sales reports
submitted to Health Canada under the Tobacco Reporting Regulations
(Section 13)

» Data represent shipments directly to wholesalers and retailers.

» All data is subject to revision in the future based on re-submissions by
companies and/or audits conducted by Health Canada.




Sales of Menthol Cigarettes in Canada, 2001-2016

Billions
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Sales of Menthol Cigarettes in Canada, 2001-2016
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Menthol Market Share by Province, 2016
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Menthol Cigarette Unit Sales, Year-Over-Year

Change, 2015-2016
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Menthol Cigarettes by Province, Year-over-Year Change, 2015-2016
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Cigar Sales in Canada, 2001-2016

Millions
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Smokeless Tobacco Sales in Canada, 2001-2016

Thousands of Kilograms
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National Trends

* Menthol cigarette sales increased by 18.7% in 2016 and
reached their highest level since 2002, even though four
provinces had implemented menthol bans.

« Cigar sales declined (-5.4%) in 2016. This was the seventh
consecutive year of declining sales; cigar sales in 2016 were
45% below their 2009 peak.

 Smokeless tobacco sales declined (-1%) in 2016, the fourth
consecutive drop following a ten-year period of increasing sales.




For more information contact

Robert Nugent

Manager, Business Intelligence Division

Office of Research and Survelllance

Tobacco Control Directorate

Healthy Environments and Consumer Safety Branch
Health Canada

robert.nugent@canada.ca

613-617-7563
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Impact of cigar and smokeless flavour
regulations in Ontario and BC

Michael Chaiton



Methods

Reported net sales data by quarter from 2001-2016

Flavour descriptors: alcohol, fruit, menthol, cocktail,
coffee or none

Segmented regression to identify changes in intercept
and slope of trends associated with regulations

Is there a “break” in the trend associated with the timing
of the intervention?



Total Cigar Sales

2010 Ban
Impact:
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Flavoured unit sales

Impact in Ontario 2010 Ban
26% decrease 2010

12% decrease 2016
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Unflavoured unit sales

Impact in Ontario 2010 Ban CRESaEn

10% increase 2010
(NS)
0% increase 2016
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Total Smokeless sales

2010 Ban 5016 Ban
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Flavoured Smokeless

Impact in Ontario
14% increase 2010 2010 Ban
98% decrease 2016
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Sales of alcohol and fruit flavours
Cigars in Ontario

Alcohol flavours
emerge only
shortly before
2010
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ON Cigar Sales—Other flavours

Menthol and colour
descriptors cigars
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Sales (Kg)
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BC Other flavours
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Conclusions

Flavour regulations have had a significant impact on sales
of cigars (2010) and smokeless products (2016 in Ontario)

There is some indications of adaptations:
— Menthol cigars appeared

— Emergence of alcohol flavours



: g THE ONTARIC

10 UNITE
TOBACCDO DE RECHERCHE
RESEARCH SUR LE TABAC
UMNIT DE L'ONTARIO
¢ merating Ko dge tar public heailth

Effects of a real world menthol ban:
Changes in smoking behaviour and cigarette
branding after a ban in Ontario, Canada
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Methods

Smokers (n=1041) were sampled through random digit
dialing performed September to December 2016.

Eligible participants included all Ontario residents (16+)
who had smoked in the past 30 days. The response rate
was 44%.

An additional 700 menthol smokers were recruited
through Smokers’ Panel for a total of 1007 menthol
smokers, followed longitudinally. First follow up was
February 1st, 2017.

Before and after pack purchase study



Menthol Smokers in Ontario

« Of Ontario smokers in our sample, 27% had smoked a
menthol cigarette in the past year. 48% of past year
menthol smokers used menthol regularly.

« Menthol users were younger (average age 48 vs 56;
P<0.001) and less likely to be White (/7% vs 87%;
p=0.002). There were no differences by education, number
of cigarettes smoked per day, or being a non daily smoker.

 Menthol users were more likely to have used other types
of flavoured and unflavoured tobacco



Awareness was low

Only 40 % of menthol
users and 25% of
non-menthol users had
heard of the law




Smoker response at one month post ban

34% had smoked menthol post
ban

. 23% of occasional menthol
smokers, 59% of regular

25% had tried to obtain

. 13% of those were
unsuccessful at obtaining

“l was diagnosed with cancer of

the larynx when Iwas 48.1hadto h: e
my vocal cords removed, and now

| breathe through a hole in my thro "

PALLMALL

Need help to quit?
"1'866 366-3667
oooooo kefree.gc.ca/quit



Method of obtaining

Online

Duty Free/Other country

Friend

Store

First Nations

10

Percent

34

36
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Use of alternative flavoured products

after the ban

21
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E-cigarettes
Cigars

—Other Products
16

13\0

Occasional

Primary



Quitting

. 15% abstinent at 1 month

. 40% had made a quit

. 64% of prior primary

post ban

attempt since the ban

menthol smokers who
made a quit attempt said it
was related to the ban (vs.
22% of those who smoked
menthol occasionally)




Other responses

. Adding mint/menthol flavour manually
. Switching to marijuana

YOUR LEGAL HERBS
JUST GOT TASTIER.




Predicted vs Actual

DON'T KNOW

ADDING MENTHOL/OTHER REACTION

o
(=]

_ 16%
USE CONTRABAND MENTHOL

A TTVE PLAVOURED
PRODUCTS ;

i |
QUIT

| |
USE NON-MENTHOL CIGARETTES ONLY
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Feasibility of Menthol Bans

. Overall, menthol ban implemented with minimal

political controversy

- Industry response suggests heterogeneity of menthol

users

. Early responses of smokers:

. Try quitting

. Alternatives not satisfying

. Long term responses will be tracked



Reference data




Predictors of outcomes

Past Month
Flavoured Cigar

Past Month Making a Quit
Other Flavoured | Attempt Since

Past Month
Menthol Smoking

Past Month
Flavoured E-
Cigarette Use Use

Tobacco Use Baseline

Regular Menthol Smoking

Support for menthol ban at

Past year e-cigarette use at

baseline

Past year cigar use at
baseline

Past year other tobacco use
at baseline

Cl P Odd

valu s

e Rati

o

(1.31,0.00 1.69
3.11) 2

(0.44,0.08 0.79
1.05) O

(0.76,0.98 3.00
1.31) 0

(1.97,0.00 0.89
826) O

(0.22,0.84 2.13
3.44) 6

Cl P 0Odd
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e Rati

0

(1.02,0.04 0.78
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4.07) O

(0.56,0.64 0.87
1.43) 1

(0.82,0.12 3.39
5.53) 2

Cl P Odd

valu s

e Rati

0

(0.45,0.36 1.06
1.34) 6

(0.78,0.33 1.69
2.05) 3

(0.95,0.10 1.04
1.71) 5

(0.55,0.56 0.88
1.39) 4

(1.30,0.01 1.10
8.84) 3

Cl P 0Odds
valu Ratio
e

(0.74,0.76
1.50) 4

(1.21,0.00
2.35) 2

(0.83,0.72
1.31) 0

(0.59,0.54
1.32) 2

(0.50,0.81
2.44) 1




No Flavour
Smokeless (all) | Flavoured Descriptor
P P
Beta  pvalue Beta value Beta value

Ontario intercept 3113 0.000 4351 0.000 -1238 0.000
Enforcement of 2016

Federal and Ontario

Flavour Ban 9746

Marginal Ontario effect

of 2016 Flavour Ban -4200

Overall Trend 10

Enforcement of 2010

Federal

Flavour Ban

Marginal trend after

2010 ban
Seasonal

Q2
Q3
Q4

Constant
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Ontario intercept
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Enforcement of 2016
Federal and Ontario
Flavour Ban

Marginal Ontario effect of
2016 Flavour Ban

Overall Trend

Enforcement of 2010
Federal
Flavour Ban

Marginal trend after 2010
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British
Columbia

Cigars Cigars

e Smokeless S Smokeless
(millions of (millions of
units) (Ke) units) (Ke)
No No No No
Flavo descript Flavo descript Flavo descript Flavo descript
ured or ured or ured or ured or

Pre-2010 ban

predicted

mean 33 18.2 6995 5308 20.7 4.8 2644 6546
Post-2010 ban

predicted

mean 24.5 20.1 7943 22 124 6.9 3591 7958
Per cent 2010

change -26% 10% 14% 26% -42% 44% 36% 22%
Pre-2016 ban

predicted

mean 19.5 16.3 8784 6357 0 3.1/ 4433 7596
Post-2016 ban

predicted

mean 17.2 16.3 1985 11813 5.2 7.2 4531 8568
Per cent 2016

change -12% 0% -98% 86% -26% 132% 2% 13%
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1257263

Coffee
81045
156139
105064
123205
101466
128045
165719
131645
Fr20s
469591
272287
215073
445043
849692
503753
588784
463865
1023462
790314
1895545
902241
1708418
1297469
1222126
236740
1291008
1574629
1325015
1018771
1798552
1267911
193330
0
0
1620
4030

Cocktail
164853
351353
193482
129744

0
144625
169250

93240
9442
1159
3916
27462
0
17447
80164
12806
0
ATB20
40036
31710
20267
38540
34965
21455
13470
268105
21732
25375
17380
36215
52140
4735
JI370
85905
21560
27550

Colour

765308
824002
923875
818705
806816
820815
1.31E+07 gpao.s
1.08E+07 s53F5.45
86543495561.531
1.34E+07 5575988
1L.15E+07 594311
1.01E+07 s5935.04

2492197 5540.4432
1.13E+07 5565.622
1.17E+07 gp40.714
1.01E+075531.018
2454567 5706.278
1.10E+07 7303.15
1.32E+07 5764.727
8271090 g137,52

83224465476 579

84563185513 gaz

3065214 4941.729
71533345987 331

68510354756.549
81306485397 325

3457883 55a0,045

31414566653 989
232135193971.23
25204209 0465.31

21025009 1809,44
20355681 105g.48

5177.08
37324
5219.82
5639.04
5055.72
3918.9

Mo Descriptor Menthol Fruit

3118.52 2630.04

3780.52 3302
3044.52 2577
2735.44 3217
3264.24 3673
3538.8 36585
3726.74 4070
35344.88 3529
3271 3645.12
5325 4526.88
4434 4579.63
3963 4425.2
3524 4814.96
3721 3436
4075 3481
3615 5072
3814 3410
3520 3576
3657 6185
3154.5 5774

3081.812 6046.243
3314.586 6000.754
3315.086 6298.426
2750928 5662.14
2280.327 5197.142
2551.737 5078.932
2906.277 6412.307
3961.414 5445.104
2173.852 12683.61
2431.978 6262.525
2455.007 6373.266
0 3735.226
0 0
0 0
0 0
0 0




Mo

descriptor

Date 5 Alcohol  Fruit Menthol Coffee  Cocktail Colour No Descriptor Menthol Fruit
20081 4815367 1.28E+07 243030 41805 42600 81781 gses.02 1253 911.24
2008g2 8951470 1.45E+07 53273 44284 44816 50043 7301.2 1356 981
2008g3 2812583 2.03E+07 317928 45038 14025 50182 66487 1318 937 B C
2008g4 2676271 2.03E+07 438080 43701 13737 65608 7089.1 g37 232
20091 2330286 1.63E+07 177730 26447 0 74675 6717.6 1411 1209
2005q2 2666716 2.04E+07 332560 53353 0 51015 7841.2 1167 1011
2005g3 2950418 1.78E+07 233668 58190 0 3167875 7780 1228 1230
2005g4 1883545 1.60E+07 225520 61016 13546 2750430 27959 1296 1231
2010q1 2058536 2515764 1.56E+07 236245 45565 8441 2266160 7412.6 1191 1154
201092 2515165 2163825 1.04E+07 231382 142424 42868 2995268 g5g754 1618 1275
2010g3 27995952 2028763 7581847 134564 70879 0 3107321 2591 .6 1440 1341
2010g4 2818972 1488961 5251533 158618 37207 4571 2555107 23565.7 1263 13298
2011gl 2679983 48239 2001781 175540 117853.9 0 1870567 8141.3 1338 1771
2011g2 3138237 36377 1.00E+07 276615 205732 48681 2445177 7917.7 1129 1718
2011g3 3622497 0 1.08E+07 222520 127985 10640 2745082 8651.3 1456 1869
2011g4 2754971 27012 S073083 299553 152861 2464 2330370 gyg7.391 1348 1837
2012g1 2630975 18800 2681095 182460 150092 5120 1875520 gg3357272 1156 1210
2012g2 3103047 18557 5850521 264600 276470 2764 2452129 ggss a2 1123 1961
2012q3 2971117 25380 4931702 334070 197302 4334 2678045 apzz.867 1273 2355
2012g4 3065483 24015 7330465 348702 285145 15086 2212319 gg15.002 1213 7363
2013gl 2557032 23105 6280487 255088 322925 15626 2183631 gaqq ans 992 2994
2013q2 3061635 21760 3642832 300412 42717% 14020 2668779 g472.(08 1014 2423
20133 3712852 28680 9425867 629878 372036 23460 2773064 gngm 746 1117 I506
2013g4 3045021 19410 7156047 431416 368733 4545 2242125 7g74.252 934 2309
2014g1 2681227 1072345 6516679 3384395 357309 1580 1871467 7g34 207 o032 2378.617

2014q2 3593536 1232247 6334964 491157 452892 1295 2456326 7704.319 845.255 2479.264
20143 4079310 1091620 7119204 353574 457421 1250 2425261 pgep.015 101271 2952.719
2014g4 3171258 1023550 6215484 351135 453617 1935 2345978 gpap.oz7 1674 2736
2015gl1 2910615 812556 6148521 417533 265629 2625 1936483 71139019 737.12 A4743.866
2015g2 3898382 1169441 7526988 554423 643185 4110 2550488 g93m 433 953.5914 3791.405
2015g3 4038785 1043888 6634871 510514 326227 1235 2580647 g37mas1 945.0764 3604.238
2015g4 2119979 22157350 6595397 421636 38463 0 1076910 gm73 512 544.251 3105.429
20161l 5924002 2542156 S938503 1660669 0 8755 584044 ono7.043 541.3331 37242.708
2016g2 7652231 3522986 733224 1715415 0 12810 683152 gg3j37 586329 479457
201bg3  ©236317 3357358 870211 1460267 0 4700 453122 g55713 G39.604  4661.21
201604 6419228 2767110 56427 7831847 0

3350 414359 S9gn 198 ci1g acgl 741



Q&A




Thank you for participating

Your feedback is important to us!

A link to our webinar survey will be emailed to you
following this webinar.



Program Training and Consultation Centre

PTCC increases the capacity of organizations and providers to
deliver effective, comprehensive, tobacco use reduction
interventions in Ontario

SFOA Resource Centre (since 1993-94)
Funded by Public Health Ontario

« Technical assistance, training & resource development

« Knowledge development, exchange & programming to increase the use of research & practice-based
evidence (LEARN, Communities of Practice)

» Media relation training & consultation services through Media Network

@ PTCC
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