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Submitting comments or questions

If you experience technical difficulties 
using the chat box during the webinar, 
please email your questions to 
graine.wightman@cancercare.on.ca

Enter your comments or questions in 
this chat box (bottom left corner of 
your screen). They will be posted and 
shared with everyone in the webinar.

mailto:vanessa.selics@cancercare.on.ca


POLL: Who’s There?

How many people are attending today’s webinar with you? 
*Please count yourself plus anyone else in the room who is 
sharing your login credentials.

 1
 2 
 3
 4
 5 or more (Please enter into the chat box the number of 

people attending this webinar with you)



Today’s speakers
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Robert.Schwartz@utoronto.ca
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Industry Tactics in Preparing and 
Responding to the Menthol Ban

Rob Schwartz



Ontario Tobacco Research Unit

Why Ban Flavours
(including Menthol)?

• Attract kids

• Make tobacco use more pleasant, less harsh

• Better aroma, aftertaste 

• Perceived as healthier

• Make it harder to cut down

• Make it harder to quit



Ontario Tobacco Research Unit

Ontario Bans

• 2016: 
 banned flavours in cigars, smokeless, shisha 

except for:
alcohol-based and menthol flavoured cigars
 cigars less than 6 grams

• 2017: Menthol ban in Ontario



Ontario Tobacco Research Unit

Menthol ban

Less 
appealing

Increase 
cessation

Decrease 
consumption

Less 
satisfying

Decrease 
initiation

Theory of Change



Ontario Tobacco Research Unit

Studying Industry Tactics Pre-ban

X 8

X 30



Ontario Tobacco Research Unit

Pre-ban Findings

14/30

green,
blue, silver

Referrals to alternatives,
Choice, smooth, fresh, refreshing, and crisp 



Ontario Tobacco Research Unit

Industry Response

• Packs identified that 
explicitly suggested 
replacements prior to 
ban



Industry Preparation

• Introduced, after the 
announcement of the 
ban, capsule cigarettes

• Crushable capsule in the 
filter that gave a menthol 
taste

• Smooth OR Fresh

• Blue or green (some 
both)

• Focus on choice



Why Capsules?

• Segment that had not 
existed prior to the 
announcement of the ban

• Heavily marketed (to the 
extent allowable)

• Approximately 20% of 
smokers were regularly 
using capsules by the ban





Ontario Tobacco Research Unit

Studying Industry Tactics Post-ban

X 5

X 23Replacement

TIS…



Ontario Tobacco Research Unit

Post-ban Findings

1) Materials demonstrating which post-ban packs 
replaced which pre-ban menthol packs;

2) Aqua filter, adjustable, and charcoal filter cigarettes;

3) replacements similar to menthol packs:

 colour (green, blue, silver and white)

 capsule pack symbols (power buttons)

 descriptors (smooth, fresh). 



Ontario Tobacco Research Unit

“Green” Menthol 
replacement packs



Menthol Replacement

• Each major company 
produced materials that 
provided a replacement 
guide to menthol

• Not straightforward: 
very different types of 
replacement brands 
including 





Ontario Tobacco Research Unit

Anecdotal evidence of some 
shenanigans…

• Vendors pressured and offered incentives to push 
menthol replacement packs

• Some posters, stickers indicating replacement packs

• Visible notices of menthol being banned and guiding 
customers to ask vendor for replacements



Ontario Tobacco Research Unit

Q&A



Flavoured Tobacco Products in Canada: 
Key Trends for Menthol Cigarettes, Cigars and 

Smokeless Tobacco 

Business Intelligence Division
Office of Research and Surveillance

Tobacco Control Directorate
September 2017



Purpose of the Presentation

• Provide an assessment of national sales trends for the key flavoured 
tobacco product categories in Canada (menthol cigarettes, cigars, 
smokeless tobacco).

• Data presented is derived from tobacco industry sales reports 
submitted to Health Canada under the Tobacco Reporting Regulations 
(Section 13) 

• Data represent shipments directly to wholesalers and retailers.

• All data is subject to revision in the future based on re-submissions by 
companies and/or audits conducted by Health Canada.



Sales of Menthol Cigarettes in Canada, 2001-2016
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Menthol Cigarette Sales in Canada, 2001-2016
Source: Health Canada, TRR Section 13

Billions of Menthol Cigarettes sold



Sales of Menthol Cigarettes in Canada, 2001-2016
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Menthol Market Share by Province, 2016
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Menthol Cigarette Unit Sales, Year-Over-Year 
Change, 2015-2016
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Cigar Sales in Canada, 2001-2016 
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Smokeless Tobacco Sales in Canada, 2001-2016
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National Trends

• Menthol cigarette sales increased by 18.7% in 2016 and 
reached their highest level since 2002, even though four 
provinces had implemented menthol bans.  

• Cigar sales declined (-5.4%) in 2016.  This was the seventh 
consecutive year of declining sales; cigar sales in 2016 were 
45% below their 2009 peak.  

• Smokeless tobacco sales declined (-1%) in 2016, the fourth 
consecutive drop following a ten-year period of increasing sales.



For more information contact

Robert Nugent
Manager, Business Intelligence Division
Office of Research and Surveillance
Tobacco Control Directorate
Healthy Environments and Consumer Safety Branch
Health Canada
robert.nugent@canada.ca
613-617-7563

mailto:robert.nugent@canada.ca
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Impact of cigar and smokeless flavour 
regulations in Ontario and BC

Michael Chaiton



Methods

• Reported net sales data by quarter from 2001-2016

• Flavour descriptors: alcohol, fruit, menthol, cocktail, 
coffee or none

• Segmented regression to identify changes in intercept 
and slope of trends associated with regulations

• Is there a “break” in the trend associated with the timing 
of the intervention?



Total Cigar Sales  



Flavoured unit sales  



Unflavoured unit sales  



Total Smokeless sales  



Flavoured Smokeless



Unflavoured Smokeless



Sales of alcohol and fruit flavours
Cigars in Ontario



ON Cigar Sales—Other flavours
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ON Smokeless Flavour
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BC Other flavours
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Conclusions

• Flavour regulations have had a significant impact on sales 
of cigars (2010) and smokeless products (2016 in Ontario)

• There is some indications of adaptations:

– Menthol cigars appeared

– Emergence of alcohol flavours



Effects of a real world menthol ban: 
Changes in smoking behaviour and cigarette 

branding after a ban in Ontario, Canada
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Methods

• Smokers (n=1041) were sampled through random digit
dialing performed September to December 2016.

• Eligible participants included all Ontario residents (16+)
who had smoked in the past 30 days. The response rate
was 44%.

• An additional 700 menthol smokers were recruited
through Smokers’ Panel for a total of 1007 menthol
smokers, followed longitudinally. First follow up was
February 1st, 2017.

• Before and after pack purchase study



Menthol Smokers in Ontario

• Of Ontario smokers in our sample, 27% had smoked a
menthol cigarette in the past year. 48% of past year
menthol smokers used menthol regularly.

• Menthol users were younger (average age 48 vs 56;
P<0.001) and less likely to be White (77% vs 87%;
p=0.002). There were no differences by education, number
of cigarettes smoked per day, or being a non daily smoker.

• Menthol users were more likely to have used other types
of flavoured and unflavoured tobacco



Awareness was low

Only 40 % of menthol 
users and 25% of 
non-menthol users had 
heard of the law



Smoker response at one month post ban

• 34% had smoked menthol post 
ban

• 23% of occasional menthol 
smokers, 59% of regular

• 25% had tried to obtain
• 13% of those were 

unsuccessful at obtaining



Method of obtaining
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Use of alternative flavoured products 
after the ban
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Quitting

• 15% abstinent at 1 month 
post ban

• 40% had made a quit 
attempt since the ban

• 64% of prior primary 
menthol smokers who 
made a quit attempt said it 
was related to the ban (vs. 
22% of those who smoked 
menthol occasionally)



Other responses
• Adding mint/menthol flavour manually
• Switching to marijuana



Predicted vs Actual
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Feasibility of Menthol Bans

• Overall, menthol ban implemented with minimal 
political controversy

• Industry response suggests heterogeneity of menthol 
users

• Early responses of smokers: 

• Try quitting

• Alternatives not satisfying

• Long term responses will be tracked 



Reference data



Predictors of outcomes
Past Month 
Flavoured E-
Cigarette Use

Past Month 
Flavoured Cigar 

Use

Past Month 
Other Flavoured 

Tobacco Use

Making a Quit 
Attempt Since 

Baseline

Past Month 
Menthol Smoking

Odds 
Ratio

CI P 
valu

e

Odd
s 

Rati
o

CI P 
valu

e

Odd
s 

Rati
o

CI P 
valu

e

Odd
s 

Rati
o

CI P 
valu

e

Odds 
Ratio

CI P 
valu

e

Regular Menthol Smoking 
(vs. occasional)

2.02 (1.31, 
3.11)

0.00
2

1.69 (1.02, 
2.78)

0.04
0

0.78 (0.45, 
1.34)

0.36
6

1.06 (0.74, 
1.50)

0.76
4

6.37 (4.38, 
9.27)

0.00
0

Support for menthol ban at 
baseline

0.68 (0.44, 
1.05)

0.08
0

0.79 (0.48, 
1.32)

0.37
2

1.27 (0.78, 
2.05)

0.33
3

1.69 (1.21, 
2.35)

0.00
2

0.76 (0.52, 
1.09)

0.13
8

Past year e-cigarette use at 
baseline

1.00 (0.76, 
1.31)

0.98
0

3.00 (2.21, 
4.07)

0.00
0

1.28 (0.95, 
1.71)

0.10
5

1.04 (0.83, 
1.31)

0.72
0

1.04 (0.81, 
1.34)

0.75
3

Past year cigar  use at 
baseline

4.04 (1.97, 
8.26)

0.00
0

0.89 (0.56, 
1.43)

0.64
1

0.87 (0.55, 
1.39)

0.56
4

0.88 (0.59, 
1.32)

0.54
2

1.29 (0.82, 
2.01)

0.27
0

Past year other tobacco use 
at baseline

0.87 (0.22, 
3.44)

0.84
6

2.13 (0.82, 
5.53)

0.12
2

3.39 (1.30, 
8.84)

0.01
3

1.10 (0.50, 
2.44)

0.81
1

0.75 (0.31, 
1.81)

0.52
6



Smokeless (all) Flavoured
No Flavour 
Descriptor

Beta p value Beta
p 
value Beta

p 
value

Ontario intercept 3113 0.000 4351 0.000 -1238 0.000
Enforcement of 2016 
Federal and Ontario 
Flavour Ban 9746 0.181 -71 0.908 1046 0.074
Marginal Ontario effect 
of 2016 Flavour Ban -4200 0.000 -8683 0.000 4483 0.000
Overall Trend 10 0.481 57 0.000 -48 0.000
Enforcement of 2010 
Federal 
Flavour Ban 2302 0.000 741 0.053 1561 0.000
Marginal trend after 
2010 ban 14 0.618 -15 0.527 30 0.197
Seasonal Q2 749 0.014 222 0.386 527 0.030

Q3 849 0.006 213 0.406 636 0.009
Q4 -35 0.908 -329 0.203 294 0.228

Constant 8477 0.000 693 0.019 7784 0.000



Cigar (all) Flavoured No Flavour Descriptor

Beta
p 
value Beta

p 
value Beta p value

Ontario intercept
23700000 0.000 10000000 0.000 13700000 0.000

Enforcement of 2016 
Federal and Ontario 
Flavour Ban 2010049 0.511 -2381477 0.365 4391526 0.018
Marginal Ontario effect of 
2016 Flavour Ban -2731505 0.460 1924226 0.544 -4655730 0.038
Overall Trend 761117 0.000 826106 0.000 140827 0.029
Enforcement of 2010 
Federal 
Flavour Ban -7300034 0.000 -9022406 0.000 1722372 0.130

Marginal trend after 2010 
ban -1107913 0.000 -1032075 0.000 75838 0.295
Seasonal Q2 6888135 0.000 3352752 0.002 4085716 0.000

Q3 7855710 0.000 2721903 0.014 4312526 0.000
Q4 3727742 0.016 800823 0.465 2303457 0.003

Constant
-5709978 0.000 -9648096 0.000 6994020 0.005





ON



BC



Q&A



Your feedback is important to us!
A link to our webinar survey will be emailed to you

following this webinar.

Thank you for participating



Program Training and Consultation Centre
PTCC increases the capacity of organizations and providers to 

deliver effective, comprehensive,  tobacco use reduction 
interventions in Ontario

SFOA Resource Centre (since 1993-94)
Funded by Public Health Ontario

• Technical assistance, training & resource development
• Knowledge development, exchange & programming to increase the use of research & practice-based 

evidence (LEARN, Communities of Practice)
• Media relation training & consultation services through Media Network
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